
Poultry and motion  
for Zambians 
Engen Petroleum began trading in 

Zambia 20 years. Today, with 36 retail 

sites, Engen enjoys the second largest 

petroleum brand footprint in Zambia.  

Of these 36 sites, 16 have Quickshops 

and nine have a Corner Bakery.  

A further two service stations are  

under construction and will have both  

of these convenience offerings.

According to Damon Giraudeaux, Engen’s 

convenience sales and marketing manager, 

Engen plans to drive growth in Zambia by 

introducing a Chicken Corner offering to 

the ever-popular Corner Bakery brand. 

Engen, along with its Corner Bakery 

partners, launched the first Chicken Corner 

at Engen’s Chawama Service Station in 

September 2016. Ten further co-branded 

upgrades will then follow at selected 

Engen Service stations across the country. 

These will be rolled out within Engen’s 

established programme for service station 

refurbishments. In this way, the new 

offering will leverage the existing infra-

structure and supply chain and form part of 

the refurbishments programme.

“Chicken consumption in Zambia is 

increasing rapidly,” Giraudeaux continues. 

“Along with competitor retail branded 

offerings, which include KFC, ZamChick, 

Chicken Inn and Hungry Lion, the landscape 

is both competitive and challenging.” 

General Manager of Engen’s international 

business division, Drikus Kotze, says that 

convenience plays a significant role when 

it comes to consumer choice of service 

station, and by increasing Engen’s offering 

in Zambia they anticipate increasing basket 

size from existing customers and attracting 

new customers to their forecourts.

A number of design models have been 

created to allow for Chicken Corner to co-

exist with, and complement, Corner Bakery. 

These include a Chicken Corner counter 

with or without restaurant-style seating 

within Corner Bakeries, and a stand-alone 

Chicken Corner kiosk.

Engen Zambia’s managing director Jean 

Blaise Ollomo and retail manager Knight 

Silumesii both expect the Chicken Corner 

brand to advance Engen’s convenience 

offering appeal, and to play a significant 

role in the growth of the business in 

Zambia, with the potential for roll-out into 

Zimbabwe, Namibia and Botswana. 
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Mogau Care Centre  
gets a brand new home

Engen service station owners have come together to 

help the children of Diepsloot informal settlement. 

In collaboration with non-profit organisation JAM 

South Africa, 31 Engen franchisees have pledged to 

support the organisation’s nutritional feeding pro-

gramme for the second year running. They have also 

joined together to fund the rebuilding of the centre. 

Rather than renovate the existing building which 

was structurally unsound and run down, a decision 

was taken to demolish and rebuild. Engen matched 

the funding raised by the 31 dealers. 

Woolworths is the big cheese 
Woolworths’ wide range of dairy products 

has been recognised at the prestigious South 

African Dairy Championships, with its 10 Month 

Mature Gouda, made exclusively for Woolies by 

Parmalat, taking home the prestigious award for 

2017 Dairy Product of the Year. 

The SA Dairy Championships are unique in South 

Africa, and these awards aim to recognise and 

reward quality dairy products. Woolworths received 74 awards (25 of which 

were first prizes), superseding last year’s 65 award wins.

A total of 854 dairy products were entered this year, of which only a few  

receive the Qualité Award. This year, Woolworths received six prestigious 

Qualité Awards across the cheese and butter categories. A Qualité emblem is 

only awarded if a specific minimum number of points have been achieved on 

the international scorecard and the product with the highest score overall is 

awarded the Dairy Product of the Year.

Woolworths has made great strides in improving its yoghurt products in the 

past year, and was especially delighted to have received 25 awards, including 

14 first prizes and one Qualité award in the Yoghurt, Dairy Drinks, Desserts and 

Frozen Yoghurt category. 

‘’We are absolutely thrilled at how our Woolworths dairy products per-

formed at this year’s SA Dairy Championships. We pride ourselves in producing 

the most innovative and unique dairy products at Woolworths, many of which 

are exclusive to our stores and it is a great honour to be recognised for this,’’ 

says Suzy O’Regan, senior product developer for dairy at Woolworths.

▲
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The most recent SEDEX audit was 

conducted according to the Sedex 

Members Ethical Trade Audit (SMETA) 5.0 

protocol, which is the most comprehensive 

review of the audit format. 

The protocol’s recent updates place 

the worker at the very centre of the 

audit process, and include a new section 

on workplace human rights, improved 

guidance around interviewing migrant 

workers and the inclusion of trade-union 

or worker-committee involvement in the 

audit process.

Addis recognised 
for ethical business 
practices 
Addis has been named the first South 

African manufacturer to comply with the 

international requirements of the Supplier 

Ethical Data Exchange (SEDEX) Global 

Conformance Programme. 

SEDEX is a non-profit organisation 

dedicated to driving improvements in 

responsible and ethical business practices 

in global supply chains. 

The SEDEX Audit encompasses all 

aspects of responsible business practice, 

including labour standards, health and 

safety, the environment and business 

ethics.

“We are proud of this achievement, 

because it reinforces that Addis is on par 

with top international producers when 

it comes to implementing responsible 

business practice,” says Addis CEO Errol 

Stern. Addis is a family-run business  

(now in its fourth generation) that employs 

700 people. 

Woolworths launches 
MSC-certified canned 
tuna
After four years of working closely with 

the Marine Stewardship Council (MSC) 

and WWF-SASSI, Woolworths has secured 

an MSC-certified source of canned tuna, 

caught using the pole-and-line catch 

method. This milestone is particularly 

important, as canned tuna is a household 

staple in many South African homes. 

Power-packed promotions with
Kwik Lok closure-labels!
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User friendly Kwik Lok® 
closure-labels offer:
•  Guaranteed in-hand   
 interaction with consumers.

•  High quality graphics.

•  Innovative advertising and  
 information opportunities.

•  Label substrates adapted to  
 the retail environment.
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Themba Sogalela (Union Representative), Clive Grey (Chief Operations Officer), Gretchen 
Fortune (Human Resources Consultant), Errol Stern (Chief Executive Officer), Francois 
Labuschagne (DQS Consultant), Vincent James (Maintenance Supervisor), Suja-Ud-Din Tolker 
(Director of Manufacturing), Mike Van Niekerk (Human Resources Director).

INDUSTRY NEWS ▲
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The MSC is a non-profit body that works 

to address unsustainable fishing and MSC 

certification is an assurance of sustainable 

and transparent fishing practices. 

All Woolworths’ 

branded canned 

tuna products 

are now prepared 

with MSC-

certified tuna 

caught in the Indian Ocean territory 

of the Maldives by local community 

fishers using only the traditional pole-

and-line technique. Currently there is no 

commercially available skipjack tuna in 

South African waters and there are not 

sufficient amounts of other tuna species 

for commercial canning.

“We are delighted to be able to offer our 

customers MSC-certified canned tuna,” 

says Spencer Sonn, Woolworths managing 

director of foods. “We are all concerned 

about the impact of fishing on the oceans. 

This certification is our assurance to our 

customer that our canned tuna is sourced 

from a fishery with healthy stocks and 

caught using environmentally friendly 

methods that don’t impact adversely 

on other marine species or the ocean 

environment.”

Be in it to win it at  
the IGD Awards 2017
Entries are now open for the IGD Awards 

2017, the annual event celebrating the 

best of the food and grocery industry. The 

awards ceremony will take place in London 

on 3 October.

Retailers and manufacturers of all sizes 

and companies can participate in as many 

categories as they wish. 

“We are living through times of great 

change – yet with this change comes great 

opportunities for our industry,” says Joanne 

Denney-Finch, CEO of IGD.

“From exciting new products and 

inspiring shopping experiences to first-class 

supply chains and dedicated, passionate 

people, there is much for food and grocery 

to celebrate and there is no better way to 

showcase your hard work than the IGD 

Awards.”

The closing date for submitting entries is 

29 May and finalists will be announced at 

the beginning of July.

To find out more and to submit your 

application before the closing date of  

29 May, visit: www.igd.com/awards.

Leading trade fairs, exhibitions and events of 
interest to supermarkets and their suppliers

DIARY 

For more information on these and other events, go to www.supermarket.co.za 
(Trade Fairs & Events) or contact us on (011) 728-7006

NATIONAL 2017
7 May Food Hospitality Africa
Johannesburg  This is aimed at the foodservice, hospitality, catering, retail and

wholesale industries. Tea and Coffee africa returns bigger and better 
than ever in 2017 and two brand new additions to the expo are The 
Drinks Cabinet and Contract Furnishings africa.

9 May Advertising & Marketing Law SA
bryansTon  seven legal experts have selected what they believe to be the most 

topical and influential issues and they offer pragmatic guidelines to 
facilitate prevention and mitigation measures.

30 May Securex South Africa
Johannesburg  Discover and trial the latest innovations, products and services from 

over 150 market leading companies.

INTErNATIONAL 2017
3 May Food Fraud
ManChesTer The Food Fraud conference will bring together quality assurance 

heads from global food manufacturers and processors who need 
to keep up to date on the latest regulations, share best practice in 
preventing food fraud, and assess testing technology in the sector. 

4 May Eu’Vend & Coffeena
Cologne at eu’Vend & Coffeena you will see innovative vending machines, a 

broad range of filling products, and custom-tailored vending services, 
optimally combined with the coffee sector’s complete value chain — 
from cultivation and processing all the way to accessories. 

4 May Interpack
DusselDorF The packaging industry provides all sectors with tailored solutions 

and innovative designs.
8 May retail Business Technology Expo
lonDon rbTe is aimed at european retail, hospitality, leisure operators and 

retailers who want to keep up to date with all the latest solutions 
available to help then grow their businesses.

8 May TuttoFood
Milan TuttoFood is an international business-to-business show dedicated 

to food and beverage and is the ideal place to compare experiences, 
analyse market trends and understand the evolution of consumption 
and buying patterns. 

9 May Vitafoods Europe
geneVa Discover the best ingredient innovation, invention and scientific 

research. Find high quality service and equipment providers and 
take advantage of the leading suppliers of dietary supplements, 
functional food and functional beverages. 

16 May Pro-retail
TelForD The show is focussed on what’s important to grow your business and 

industry experts and exhibitors will offer you insights in key areas 
designed to help you get the best out of your business.

16 May PLMA’s World of Private Label
aMsTerDaM This brings retailers together with manufacturers to help them find

new products, make new contacts, and discover new ideas that will 
help their private-label programmes succeed and grow.

16 May MAPIC Italy 
Milan retailers, brokers and shopping centre developers and owners will 

connect to expand and develop their business in italy. learn and 
share about italian business opportunities through conferences and 
interactions with industry experts.

17 May Food West Africa
lagos Meet the food and drink industry in africa’s richest economy. Food 

West africa offers a premier platform that will allow you to showcase 
your products and services to thousands of decision makers from 
across the region.

22 May London Wine Fair
lonDon  This brings producers, exporters and distributors together with

buyers from the grocery, on and off trade and import sectors. 


